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Q. Can you please tell us about yourself?

I was brought into the world by a midwife in Keçiören, Ankara on Thursday 9th October 1930.  Unlike most babies, I was born at 4.30 in the afternoon.  I was brought up with a German nanny until the war broke out. Then I went to Robert College, Istanbul .  Following that, I went to England and then to Johns Hopkins University.  I did my military service at the Military Academy in Istanbul as interpreter for Colonel Webster. 

I worked my whole life in the family business, starting in Ankara in 1958 and moving to Istanbul in 1964. I retired in 2003 after 18 years of Chairmanship of Koç Holding.  Koç Holding became a Fortune 500 company under my leadership.

Q. What do you think about the role of Chambers of Commerce?

Chambers of Commerce are as strong as the companies that belong to them.  If they are formed by law and have compulsory membership, then sometimes they tend to become politicised. Then again, like in all businesses, you need leadership.  Sometimes organisations with voluntary membership tend to be more effective.  

Q. What are your observations and projections about business, trade and investment in and between Turkey and the UK?

The UK is a unique country. One foot is in the EU and one foot is in America.  She is in the Union, but does not accept Shengen visas. She is a member of the Union, but not in the Euro Zone.  She is in the Union, and a part manufacturer of the Airbus, but most of her fleet are Boeings. During the 20th century, Britain has transformed herself from an industrial society to a services society.  The UK is the centre of financing, insurance, maritime and most of the raw material trading, so England is a country that, not only Turkey, but all nations have to deal with.  Therefore, doing business with the UK is a must.  On February 11th, Mr. Andrew Cahn, CEO of Trade & Investment UK, visited Istanbul and stated that Turkey is within the top ten worldwide economies in which they will promote investment and cooperation.

Q. What is it that makes Turkey such an attractive destination for tourism, property, investment and business?

Turkey is a young, hungry, developing and growing economy.  In almost every field there is great opportunity.  Turkey is still giving the highest interest rates.  Turkish businesses, Turkish banks, Turkish insurance companies and Turkish privatisation offer great opportunities for investors. However, Greenfield investments, which the country needs most, are not taking place at the rate that we expect.  Recently, and especially after Spain, Portugal and Greece joined the EU, where property and other prices went up, the British public that usually goes abroad chose Turkey as their destination and some even bought properties, particularly on the Aegean and Mediterranean Coasts.  They are welcomed by the local citizens and they bring colour, culture and a different dimension to these areas.

Q. What further needs to be done to reduce administrative barriers for investing and setting up business in Turkey?

We have time and again brought up the issue of bureaucracy regarding investments with Ankara and have given them reports.  Finally the Government has set up the “Investment Support and Promotion Agency of Turkey” which is designed to receive all the applications for foreign investment and solve the bureaucratic hurdles.  I do hope this mechanism will be successful and act as a one-stop shop.

Q. What are the priority sectors in Turkey that present opportunities for UK business and investors?

Turkey has a growing SME business and this requires financial support, affordable insurance and liability coverage. The UK, as I mentioned before, are experts in these fields. As more UK citizens look for second homes abroad, there will also be opportunities for cooperation in property investment and development.

Q. Do you have a message for the Turkish-British business community here?

Turkey is a land of opportunity. The scope for cooperation in every field, whatever the scale, is vast. Turks tend to be quick learners. They have an understanding of quality. They know what competition means. Finally, the proximity of Turkey compared to other distant countries, is an added advantage.

Thank you Mr Rahmi Koç
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